EAST-CENTRAL EUROPE

THE IMPACT OF CONSUMER CULTURE ON
EASTERN AND CENTRAL EUROPEAN YOUTH'

During this time of transition in Eastern Europe, it remains empirically unknown whether
or not the cultures of the region are primarily moving in the direction of individualization
(increasing embourgeoisement) or statism (increasing state control). One important way of
answering this question is to empirically evaluate the current direction of the youth culture.
Specifically, earlier studies have shown that the cultural tastes, consumer patterns, political
ideologies and lifestyles of youth have been related to current cultural changes. Moreover,
it may be that the direction of the youth culture with regard to individualization or statism
is the best indicator of the direction of the culture at large. This research, building on
previous findings, seeks to determine the extent to which the youth culture of this region is
primarily individualistic or statist with. regard to cultural tastes, consumer patterns, political

‘ ideologies, and lifestyles.

Hypothesis I Hypothesis II
Increasing embourgeoisement (individualism) is  Increasing state control (statism) is accompanied
accompanied by increased autonomy among the by decreased autonomy among the youth culture.

youth culture. The Subhypotheses:

The Subhypotheses: Increasing state control is accompanied by paro-
Increasing embourgeoisement is accompanied by chial cultural tastes.

Western cultural tastes. Increasing state control is accompanied by a con-
Increasing-embourgeoisement is accompanied by sumer elite.

pluralistic and free consumer decisions. Increasing state control is accompanied by com-
Increasing embourgeoisement is accompanied by munist and/ or fascist ideologies.

demaocratic political ideologies. Increasing state control is accompanied by uni-

Increasing embourgeoisement is accompanied by form lifestyles.
diverse and tolerant lifestyles.

Introduction

Our starting point was that the change of the era on the part of youth has accelerated after
the collapse of communism. A central issue of the change of the era of youth is youth status.
The change of youth status is connected to the change of work, family and citizen status.
The change of the most important dimensions of youth status, including its expansion in
time and the change of institutions, control the relationship of generations, parallel with the
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marketization of cultural space (consumer industries and the mass media). This change is in
connection with the fact that the status passage of work became more open and simultane-
ously less planned/plannable. The status passage of family becomes paradoxical by the fact
that young people leave their parental family early but found their own family later and later.
The status passage of citizenship is shifted from the terrain of the directly controlling
infrastructure provided by state intervention to that of the indirectly controlling infrastruc-
ture of market relations, consumption and the expanding citizen rights of young people. In
Eastern and Centtal Europe, the precondition of the acceleration of the change of the era
with regard to youth was the collapse of communism.

Our Hungarian-Romanian comparative research was grounded by the fact that commu-
nism was different in these countries. Consequendy, young-people in these countries had
different traditions, value orientations and action patterns and lived under different condi-
tions when they had to face the new challenges emerging after the transition, especially those
of the market economy and consumer culture. A basic question is raised: do values and
action patterns emerge which are characteristic of both Hungarian and Romanian youth
that may lead to convergence between young people in the region?

The change of era delayed by state socialism may result in conflicts owing to the explosive
influx of market relations and Western culture and valiie orientations. What is the nature
of these conflicts? What are the factors which i increase or.decrease the conflicts of young
people with adultsociety and other ethnic groupsP

We assume that the third-year university Hst,udents in our sample reflect the caesura
represented by the year 1990. Due to lack of background data, we selected our sample
randomly. In Hungary we conducted our survey at the Budapest Technical University, the
Lordnd Eétvos University, Budapest, the Budapest University of Economics, the Janus
Pannonius University, Pécs and the Attila Jézsef University, Szeged. We planned to question
100 randomly selected third-year students at each:university. The final sample consisted of
470 respondents whose questionnaires we processed. We completed the Hungarian sample
with an elite subsample which consisted of 100 (25-25-50) third-year university students in
the Istvdn Bibd, Lordnd E6tvés and Lészlé Rajk Collegium and processed 87 of the ques-
tionnaires. (We assumed that these special institutions played the role of * Oxbndge for the
emergmg young elite of the 1990s which is an increasingly important positive reference
group in-political, cultural and economic life nowadays). In Romania, we sampled third-
year students in Timisoara and Cluj. Thls sample does not reflect the proportion of nation-
alities. We sampled 175 ethnic Hungarian and 225 ethnic Romanian students and could
process 164 and 216 questionnaires respectively.

Note 1: Our Romanian sample does not reflect the character of Romanian universities well. This

distortion has two aspects. One is that the elite universities in this country are in lasi and Bucha-

rest, thus, not in Transylvania. The other is that in Romania many upper and middle class par-
ents send their children to private universities. However, our sample characterizes Transylvanian

students quite well. . .

Note 2: In the following chapters, we shall use the abbreviations as follows: HH = Hungarians in

Hungary; RR = ethnic Romanians in Romania; RH = ethnic Hungarians in Romania.

Differences in the family background of university students

In both countries, most of our respondents’ parents belong to the upper and the middle
class. In Hungary, the parental background of the students reflects the country’s advance-
ment in embourgeoisement. There are many parents who work as entrepreneurs. Parents in
Hungary also lay great emphasis on developing their child’s individual talent.
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In Romania, the inherited cultural capital of students is not weaker than in Hungary
However, the level of individualization in parental attitudes towards the child’s career is
lower. Thus, the family background of students reflects a growing capitalist and consumerist
structure in Hungary and a still “state socialist” structure in Romania.

Among Hungarian university students, concerning parental education and occupation
and in terms, of both economic and. cultural capital. volume, the dominant background
represents the upper and the middle classes (leaders and employees of research institutes,
cultural and educational institutions, e. g. university teachers, free lancers: writers, journalists
etc., and in general the wide stratum of umvemty and college graduates) Thus, the
percentage of “upper class” is 24:6. As for economic capltal upper level economic managers
(bank and company managers and entrepreneurs) represent 14.4% and can be found in the
upper and the middle class (half of them are entrepreneurs): The proportion of lower mlddle
class - highly qualified skilled workers (technicians, foremen and white collars) - is 14.2%.
Working class parents represent less than one fifth of the sample (17 6%) Ivis noteworthy
that there are many retired (10.6%) and few unemployed parents (two point four per cent).

So far as cultural capital volume is concerned, the family background of ethnic Hungarian
and Romanian students in Romania does not differ considerably from that of their col-
leagues in Hungary: the figures are 36.9% and 36.2%. The upper strata, however, are much
more narrow: five pomt four and two point five per cent. In contrast, there is a pretty
marked difference in terms of economic capltal volu roportion of managers.and
entrepreneurs is two point four and two point three | per cent. One fourth of ethnic Hun-
garian and one third of ethnic. Romanian respondents are of I wer middle class origin. The
proportion of workmg class. parents is less than one fourth in R mania, ‘too (15.7% and 16.1%).
There are less pensioners than in Hungary (eight point five and eight point four per cent) and
practically no unemployedr (one point two -and zero pomt five per cent) among the parents.

With respect to-cultural capxtal volume, there is no, significant difference between the
family backgrounds of students in the two countries. However, in terms of economic capital
volume, students in Hungary are muchmore advanced. In Hungary, parents with high and
especially with medium cultural background have become entreprencurs in great masses and
this process shows well how a traditionally vertical state socialist hlerarchy transformed first
into a horizontal, and later into a more explicitly capitalist social structure. In contrast, in
Romania the hierarchy reflecting the distribution of cultural capital represents social hierar-
chy as well. In terms of material and modern consumer goods, the fanuhes of Hungarian
university students (except for the | possession of thelr own flat and te phone) are much
better off whlch mdlcates the cleaﬂy hlgher level of embourgemse -k lowever, in terms
of precious works of art which- represent cultural capital, ethnic Hungarian students in
Romania dominate. Travelling abroad also shows the degree of Jourgeoisement well. Till
the age of 17 (i.e. until 1989) 97.2 % of the students in Hungary Collegium students: 93.9
%) were abroad. The ﬁgures in Romania are: 74.7 % (RH), 68.6 % (RR).

The differences in the family background can quite clearly be seen in the parental expec-
tations towards primary school pupils. Among Hunganan students, parental plans about the
child’s career were first in importance (see the items “my parents expected a good deal of
my future”; “my parents considered me a talented chtl >, “my jere : ambitious/ had
great plans with me as a child’ Second in meortzmcc was thé acplve transfer of culture as
a manifestation of parental_ : (“we gbooks/ engaged in sports
together”). Third in importanc was parental control of the pupil’s school performance and
fourth was the passive transfer of parental cultiral goods (books, periodicals, discs). In
general, although ‘there is no considerable difference between parental expectations and
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patterns of cultural transfer in the two countries, Hungarian parents respect much more the
individuality of the child. In Romania, conformity to: school expectations is stronger and
individualism is weaker . :

The degree of student autonomy

In terms of income resources, students in Hungary represent a hxgher level of 1nd1v1dual1sa—
tion. They do not depend so heavily on their parents as the respondents in Romania do. In
Romania, students can defy traditional parental control over financial resources only by
founding their own family, the sooner the better.

The primary source of Hungarian students” income is stlpend Family support, odd jobs
and social welfare are also important: In contrast, in Romania family support i$ the first and
stipend is the second. The role of social welfare is negligible and the same goes for odd jobs,
especially among ethnic Romanian respondents In other words, the chance of becoming
mdepcndent of the parents is growing for Hungarian students, either by odd jobs or by
getting better | grades This chance, however, is far less for Romanians who still have to rely
on early marriages and support from' the spouse (the ﬁgures are: 12% in Rornama and
neghglble in Hungary) to defy parental control.

There is a big difference between Hunganan and Romanian students not. only in possess-
ing material and consumer goods but in- travellmg abroad as well. Almost nine tenth of
Hungarian respondents were abroad dunng their umvetsxty years; the figure is similar
among eethnic Hungarians in Romania but it is appro" ately one third among ethnic
Romanians. Hungarians' ‘travelled espec1allyrto Austn , many, France, Italy, Bohemxa,
Slovakla, ‘Greece and' ‘Spain and, with- sct to
Romania, for ethnic Hungarian students, Hui gary:
and the same goes for ethnic Romanians (20 A4%). For Hunganan studcnts both in Romania
and Hungary the circle of visited countries has widened mainly in the direction of Western
Europe during the university years. Besides tourism, this can be ascribed to growing interest
and possxbllmes in studymg abroad, shopping, dark business and learning languages. The
latter is a sign of competitiveness and is 2 much stronger motwanon for Hunganan students
than for (espec1ally ethruc) Romamans ‘ :

The change of valuc orientations

The value orlentatxons of students express well the d 1fferences in the individualization of
Hungarian and Romanlan young people. Amon tudents, materialistic and
postmaterxahst values on the one hand and collectivistic and materialistic ones on the other
are clearly separate .In contrast, young people in Romania le 1nd1v1duahsm with collectiv-
ism and connect them with rehgmsnty, in the end, the whole mixture is embedded into a
traditional value s system. The value orientation of ethnic Hunganans is very similar to that
of ethnic Romanians. The only exceptnon is religiosity, which, snrmlarly to students in
Hungary, is separated from collectivistic values and family security as well. Performing
factor analysis on Hungarian students, in the first factor Family Security, Peaceful World,

True Love and Friendship can be found. (This factor explzu s 23.4% of the variance.) In
the sccond factor, which explams 12. 7% of the: variance, Freedom is eonnected to Individual
Values, Excmng and Interestmg Llfe and Creat1v1ty The thlrd factor shows that although )
i come a personal case for

the 1nd1v1dud'and are w1dened by the lmk to ‘the World of Beauty, a postmatenahst value.
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This demonstrates that the blend of traditional and modern values, a trait of post-moder-
nity, begins to emerge among Hungarian students.

Performing factor analysis.on Romanian students, in the first factor we identified Social
Order, Politeness, National Security, Peaceful World, Respect for Tradition, Belief in God
and Unity with Nature. This factor explains 25.8% of the variance. The other factors
explain only a very small part of the variance.

Differences in religiosity®

We found that rehglosxty demonstrates differences between the two countries and between
ethnic subgroups in Romama extraordmarliy well. First, Hunganan students are consider-
ably more secularized than their colleagues in Romania . Besides, interpretation of the world
given by religious Hunganans is also substantially more individualized than that of students
in Romania: These two components together show that the level of individualization is
much higher in Hungary than in Romania: Sécond, religiosity is the only aspect in which
the value systems of RRs and RHs markedly differ. This can be attributed to the divergence
between the cultural pecuhantles of Western and Eastern (i.e. Pravoslav ) Christianity.

Religiosity among Hungdmm (HH) yout/a

In this more sophisticated world view, the rejection of social determinations and the central
role of the individual are the most important factors. This emphasis on the self is embedded
in the secularization pro ess in which traditional écclesiastic religiosity has lost its strength
and small communities come to the fore. Furthermore, the emphasis on the selfis connected
to the increasing prestige of consumer culture Whlch 1mp11es a pragmatic interpretation of
the phenomena of our world. W

The consequence of these two factors is that his is a spec1al vacuum in the field of world
concepts and the formerly dominant deterministic world concepts are losing ground. At the
same time there are many new phenomena and problems which have to interpreted and this
necessity increases the belief in supematural forces and the position of the stars compared
to both the deterministic and traditionally religious interpretations.

Questions on religiosity examined denominational affiliation, exercise of religious belief
in God and the attitudes toward its alternatives. As to denominational affiliation, 63% of
the respondents belonged to denominations; 47.5% of them were Catholics, eight point six
per cent belonged to the Reformed Church, two point five per cent were Lutherans, one
point seven per cent belonged to some other religions, and one per cent to small-sized
denominations. Far less respondents exercised their religion actxvely although the figure
(approx. 10%) is much higher than that of other surveys concerning this age group. Thirty-
three per cent of the respondents state they are rehgmus, 5% of them go to church, and 32%
pray somewhat regularly

Examining the impact of other non-religious ideas, the picture becomes a bit more
differentiated. More people believe in after-world (44.1%; 49% without the missing cases!).
Listing the posmble factors mﬂuencmg human life (our own will, chance, circumstances,
supernatural forces, Providence, the position of the stars etc.), there were surprisingly many
respondents (between 25%% and 42%) who did not find the influence of these factors
impossible. Among the posmble answers, our own will proved to be of decisive importance

+ This paragraph was co-atithored by Anna Imre and Kdlmdn Gdbor.
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for 73% of the respondents; only very few of them ranked:this low. Less people emphasized
chance (53% attributed a certain role to it in shaping our fate; 28.5% said its importance
was small). The attributed significance of circumstances is sllghtly higher than that of chance
(12% said it was decisive and only 19% responded it was not important at all). Thirty-two
per cent said Providence played some role in our fate (this is approximately the same as the
proportion of those saying that they were religious or exercising religion). Besides these, there are
many who think it slightly influences their life and only 38.6% refused it categorically.

Compared to this, in the following three cases there are many more negative answers.
Fifty-seven point erght per cent of the respondents deny the influence of supernatural forces.
In the case of the positions of the stars, the figure is 71.2% and for our previous life, it is
74.6%. In other Words, the proportion of those who do not deny the formative role of these
factors in life is between 25% and 42%. Of course, it does not mean that they attribute a
great or consrderable impact to these. In general, the respondents say these factors have a
small or certain influence (supernatural forces influence 32.5%, the position of the stars
influences 23%, our previous life mﬂuences 16%) That is, it. can be said, that both
religiosity and its alternatives are pretty influential. Performlng factor analysis we found that
the strongest factor is the one consisting of Supernatural Forces and Our Previous Life.
Providence can also.be found in this factor (this factor explams 31.5% of'the variance). The
second factor is called Deterministic World Concept in which students explain the future
with chance and circumstances (this explams 19 4% of the varlance) In the third factor, the
respondents think it is their own will that ysha es their. future, srmultaneously, they reject
Providence strongly. In the case of the .po of the stars and our previous life, their
rejection is not so strong. ‘This factor explains 15, 3% of the variance.

Relzgzoszty among ethnic Romanian (RR) yout/a

To sum up, RR young people are less secularized than HHs are. However, they also believe
in their own will and in irrational forces and refuse to! apply the secularized form of reducing
one’s self-responsibility, i.e. they strongly reject the influence of circumstances. In terms of
denominational affiliation, the majority of ethnic Ro nran young people are Orthodox
(82%), five per cent of them are Greek Cathohcs, four point two per cent belong to the
Reformed Church, two point two per cent are Catholrcs and Lutherans and two point three
per cent are agnostics. :

Compared to young people in Hungary, RR respondents exercise their rehgron much
more actively. Two thirds of them go to church, one third of them actively, i.e. per week or
several times a month (the figure in Hungary is 15 %). Flfty—srx per cent of the respondents
(in Hungary it is 31%) pray regularly. Seventy-two pef cent (in Hungary it is 33%) state
that they are rehgrous

As for factors influencing our life, the proportron of respondents mentronmg our own will
at the first place is similar to that of HHs (72%). The same goes for chance it affects our
fate in the opinion of 54% of RRs and 53% of HHs. As far as circumstances are concerned,
there is a slight difference. Fifty per cent of RRs attribute a certain circumstance as important
and 11% attribute great influence to circumstances. In the case of HH respondents, the
figures are 60% and 18 %. erty—two per cent of RRs think that rovidence is a decisive
factor (HHs: 34%) and 14% assume that its role is totally neg igible (HHs: 39%). They
reject the influence of the alternative forms of rehgrosrty to a lesser extent than their
colleagues in Hungary do. The percentages of those denyrng entrrely that supernatural
forces, the position of the stars or their previous life have a say in their fate are 40.68%
Slightly more than sixty-two per cent (62.37%) of them believe strongly or to a certain
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extent in supernatural forces (HHs: 14%) while 29% believe in the position of the stars
(HHs: 24%) and 20.5% believe in our previous hfe (HHs:: 9 %). Sixty per cent of them
believe in an after-life (HHSs: 44%).

Religiosity among ethnic Hungarian youngsters in Romania

Youngsters in Hungary are much more secularized than in Remania. It is RR respondents
who lay the biggest emphasis on the alternative forms of religiosity; Hungarians in our
country and in Romania are similarly lagging behind them in this. A common feature of the
three groups each is that out of these factors it is to supernatural forces that they ascribe the
greatest importance. With respect to the other two factors, respondents in Hungary rather
tend to emphasize the position of the stars and their colleagues in Romania emphasize our
previous life. In this respect, RH respondents are in-a special transitional situation between
the two other groups. Ninety-five per cent of them (i.e. much more than HHs but slightly
less than RRs) belong to a religious community. Slightly more than nine per cent (9.4%) of
them are Catholics, 38.4% are Calvinists, three per cent are Unitarians and the others are
Lutherans. Similar to RRs, they are more active in exercising their religions than HHs are.
Sixty-eight percent (68.3%) of them go to church, 36% regularly and 57.1% pray regularly.
Almost fifty-four per cent (53.7)% declare they are religious (a figure much lower than the
RR one — 72% — but considerably higher than that of HHs: 33%) Consrderlng the
alternative forms of religiosity, RH respondents are situated between HHs and RRsin tlns
respect, too. Compared to the former two groups, only shghtly less of them mentloned our
own will in the first place. Their ﬁgures concerning accident and circumstances are similar
to our findings in Hungary: 53.7% ‘and 55.7%. Among 1rratronal factors, Provrdence is the
strongest: many more RHs than HHs say that it has great power and. only 31% of them
asserts that is has none. Forty per cent of the respondents believe in the after-world. What
about supernatural forces, the position of the stars and our prevrous life? 43.26% and 30%
answered that these had a role (in most cases, a slight role) in shaping our life career and
56.7%, 73.8% and 70.1% objected. ;

Summing up, these three groups represent three more or ess separate positions. HH
young people form one pole, RRs the other and RHs are srtuat_ed between them.

Empbhasis on the self and consumer preferences

Visuality, motorisation, music, leisure activity, thelook and the old and new form of culture
differ from each other in the consumer preferences of students: It also shows that cultural
and consumer tastes mediated by the mass media become dominantin the formation of the
students’ personality and in their leisure activities.

Almost twenty per cent (19.9%) of the unrversrty students considerit to be very important
to emphasize their personality. In the opinion of 55.2% of them, this is important. In so
doing, they stress behaviour and manner of speech (59.9%), leisure activities (38.8%), and
clothing and hair style (36.3%). Mention should also be made of group affiliation (15.8%)
and music styles (14.6%). Taking the résults of factor analysis into consideration, it can be
said that the emphasis on the self focuses on leisure activities, that is, it is closely connected
to the growing impact of consumer patterns. ' :

Every exarnined group of students emphasizes their self . However, students in Romania
can be much more characterised by traditional forms of self-e expressron such as behaviour
and manner of speech than by clothing, leisure activities and music taste.

The answers the students gave on questions tapping consumer preferences well reﬂect the
connection between consumer culture and the emphasis on the self. Among ten consumer
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goods, the students ranked books the first. (The average value on the 4-degree scale is 3.68.)

In the second place we can already find toilet-ware (the average is 3.01). Audio cassettes and
compact discs were ranked third (the average is 2.76), followed by colour TV, jogging suits,
gym shoes and automobile (average 2.76; 2.72; 2.68; 2.61). That is, the consumer prefer-
ences of university students are focused, followmg traditional cultural resources, on the look,
leisure activities and resources that reflect middle class taste offered by the mass media.
Perforrnmg factor analysis, we found that colour TV; wvideo recorders and automobiles are
in the first factor. The second factor. consists of hi-fi systems and audio cassettes and compact
discs. Toilet-ware, j jogging suits and gym shoes can be found in the third factor while PCs
and books are'in the fourth. In harmony with what has been said above, in the consumer
preferences of our respondents in Romania the altematwe character of cultural consumpnon
connected to leisure activities is less explicit. To demonstrate this, the best example is the
similar rating of colour TV and books. Data on the popularity of TV channelsand watching
TV as a pastime show-us well how i’m’po’rtant‘a tmediator of consumet culture TV is).

The dlffercnces of student status passage

The expansion of student lifestyle'in time (i.c. the | postponement of finding a job immedi-
ately after graduating, founding a family, bearing a child) is a more important objective for
HH (espec1ally Collegmm) studenrs than' for their colleagues in Romania. Compared to
{ ia would hke to emigrate,

"t dlfferences among our subsamples,

spend more years as students W1th1n 1 iven institutional framework (i.e.
studying abroad) as well. Finding a Job as's ; poss1ble is'not a top priority for them
although they try to find a material an rofessmnal basis for their future career already
durlng their university years. In contrast, our respondents in Romania, due to the compul-
sions and traditions mentioned above, want to find a job 1mmedlately after graduating. They
also would like to study their professmn in practice but they think it is possible only after
and not before graduating . Students in Hungary are more optimistic about their future:
only three point five per cent of Colleglum"and five point five per cent of university students
would like to live abroad because they see their future hopeless at home. In contrast, the
figures in Romania are 14.1% (RHs) and 15.7% (RRs). Despite the differences in student
life strategies, there is d noticeable “Americanisation” in the. country. preferences of the
respondents both in terms of studying and workmg The only exception is the group of RHs
for whom:Hungary substitutes for the: USA i

Youth group styles
Youth group styles in Hungmj/

Examining youth group styles, we found that although envlronmental protection, anti-nu-
clear and peace movements, which express 2 somewhiat apocalyptic pessimism; are still pretty
influential among university students, the central motivation is to be competitive in the
market economy. It is observable among those who prefer “femninine” styles (i.e. aerobic,
fitness trammg) which represent leisure activities shaping the look. Similarly, it-can also be
found among “masculine” yuppies who explicitly demonstrate theireagernessto “make it”.
Thus, market relations increased young people’s faith in upward mobility. Simultaneously,
new phenomena emerged among students who fear that they will lose in the competition:
self-destructive escapism (drug abusers) and mysticism {occultism). ‘
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Performmg factor analysis, the first factor consists of environmental protection and alter-
native peace and anti-nuclear movements. The proportion of supporters are 84.1%, 48.4%
imately 33%. In the second factor new religious movements, occultist and
s can be found. These are extremities in many respondents” eyes that accounts
for their strong rejection. T,hewpercentages of those who are for andiagainst these groups are

12% and 46.2% (occultists), three point two per cent and 58.1% (new religious move-
ments), three point two per cent and 44.2% (homosexuals) In the second factor we can see
aggressive and escapist groups: skinheads, narco—mamacs and Satanists. The proportion of
supporters and‘opponents are: two point nine per cent an_,d785 1%, four pomt exght per cent

aerobic 1s the most popular only one pomt nine per cent of the respo
Thus, thls factor Iepresents a certain, bourgeots hfestyle Whlch is bullt on the growing

Youth grou]) styles 4mang et/mzc Romzmzan St denty

In the first factor, which explams 16.8% of the variance, there are new rehgtous movements,
occultists, Satanists and homosexuals. The Elgenvalue of the factor is 4.19 which shows how
strongly RR respondents reject these groups. In the second factor, which explains 12.1% of
the variance, computer fans, entrepreneurs and dark busmessmen can be found. They
simultaneously represent the world of modern business and black economy in contempo-
rary Romania. Typically, respondents are mdlﬂ:erent towards them (Elgenvalue 3.03). The
third factor, which explains seven point two per cent of the variance, is that of acrobic fans,
vegetarians and the green movement with whom the respondents sympathlze very much
(Eigenvalue: 1.79). There are sympathizers of punks hard rock fans, narco-maniacs and’
skinheads in the fourth factor, which explains six point seven per cent of the variance. The
fifth (football and disco fans), the sixth (anti-nuclear and alternative movements, feminists
and small religious® communmes) the seventh (video and rnotorblke fans) and the eighth
(nudists, body builders and alcoholics explam only a very small (five per cent, four point seven
per cent, four point four pet cent and four pomt two per cent). propomon of the variance.

Youth group styles among ethnic Hungzzrzan students in Romania

The first factor consists of nudists, narco- maniacs, ‘alcoholics, homosexuals and Satanists.
This may show a conservative interpretation of deviance because in Hungary nudism is part
of alternative culture. This factor explains14. 5% of the variance. In the second factor, which
explains 12% of the variance, thete are skinheads, aerobic fans, body builders and anti-nu-
clear and alternative peace movements . This heterogeneity can be explamed by the fact that
each of them represents the extremities of Westernization in the respondents eyes.

The third factor, which explains nine per cent of the variance; consists of new rehglous
movements. The fourth factor, which explains six point five per cent of the variance, is that
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of aggressive culture: punks hard rock, football and motorbike fans. The fifth factor is made
up by the representatives of popular consumer culture: disco, computer and video fans.
The following factors (sixth: dark businessmen and- yuppies, seventh: greens and vegetari-
ans, elghth feminists, ninth: grass-roots rehg1ous movements) explam only a.very small
(four point eight per cent, four pornt seven per cent, four pomt ‘two: per cent and. four per
cent) percentage of the variance. . . - B Giibi AT,

Differences in yOuth group Hstleycs_ ;

' "ns‘ dlsc and
d by alternative
ist f e 's: of, mdmduah ation (grass ToOts

; Jely, the, facr thar peer
ama, is due to the heavy

group organization is consid
restrictions imposed on individt

1 “In youth centrism thc conﬂlct young
world comes to f:xpressxon Adults

can also serve as a negative reference
questionable polmcal ethlcs, and a tired

tively positive bond with adullts on the one hand; to 2 more id wtrcally inspired-and niegative tension to-
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The dlﬁerenca in.youth centrism between the two ethmc subgroups in Romania can as
well be ,jplamed by the different relatronshlps of RRs and RHs to the institutions and
repressiv orgamzatrons of adult socrety RH students revolt not simply against adult insti- .
 as itutions of Romania. Their loyalty to their own
ethnic group isan obstacle for them 1n. arrlr lati ing conﬂlcts with t_herr parents. Accordmgly,
their adhesmn to the peer group can be attrrbuted rather to their threatened ethnic belong—

g the i 1ntensrty of youth centrrsm among RH RR and HH young people, our
as. follows Itis RHS who agree - item | “all police are unfair with young
nd (six point three per cent) and HHs third
(four: pomt three per cent o App .) Twenty-eight per cent of RHs, 27.8% of
RRs and 11.8% of HHS find that in thelr socrety there is hostrlrty agarnst youngsters. RHs
‘ e” (91 4%)

society; thq other two groups do not oppose adult patterns 50 strongly ;
i ith parents. The percentages of supportets

Desprte the fact that only a
it can clearly be seen that students
more to agree Wltl'l forcef 1l state

s in this respect
ic and’ cultura.l sameness that

from the Romanlan state even after the 1989 revolutlon Besrdes, ethnic Rornanran stuclents
could not benefit from the rapidly intensifying contacts between Hungary and Romama
Consequently, the gap between the ethnxc groups,dld not narrow. :

state, we obtained three facto
items suggestrng that the sta

e variance; we
anteeing social security,

can ﬁnd it ms' on the 1ndxspensable role the state plays in'
economic prosperity and cultural and’ natural resources. '
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HHs stick to state privileges and considerably less of them wish to make a living on the
market. By contrast, RH students stand very close to HHs. This can be explained by two
factors. First, after the collapse of communism, the borders between: the two countries were
opened up. Despite the lower living standards of RH students, in the new situation they
could benefit from the financial support of state and private foundations in Hungary.
Second, of course, their convergence to their colleagues can be attnbuted to thelr drstrust
towards the Romanian state as well. - b

7 2% f HHs, 81.8% RRs and 60.2% of RHs agree that the stat should be ﬁrrn and
villed in its decrsron—makmg The great majority of students ofﬁHunganan natton—

force” the kﬁgures are: eight pomt fout per cent and 16 2% (HHS) erght pomt seven per
cent (RRs) and 16.7% and 37 6% (RRs)

Youth centrism and statism
The opm on of youth centrrst I—IH ' tudents differ from that of the others in the case of three

a.ll group, this
meant rmhtancy against thc state) nowadays a narrow mtnonty of youth centrists  supports
a militant state!

The desire for a militant state is also strengthenmg in RR youthicenmst circles. They

support VlOlCl’lt state mterventron more tha_n RR students i mkgene

do 38 5% of them

prevented by force and 87. 2% agree with the statement that only a strong stat e cat
6 es of the country

every item but one. The only ception is “the state should prevent social and ‘polrtrcal riots
by force”, in the case of which the sympathy of youth centrists falls from the average 21. 3%
to six point seven per cent. If we take it into consideration that RH ; young people reject the
' Romanian state, we can understand why this mistrust towards the uthormes mcreases and
militarism decreases among youth rebels ' ‘

Post-conventional pollttcal activity

There is a marked contrast between the two polmcally most active, groups RR and Colle-
gium youth centrist students. On the one hand among the student elite in Hungary, youth
revolt is accompanied by “post acqui tionist” (in this context; rist) alternati
culture, non-violent political action patterns and, as we could : 1
the other hand RR youth r rebels connect consumer culture wit ’statlsm and aggressmty




324 EAST/CENTRAL EUROPE o8

Accordingly, we can draw the conclusion thatin this region the simultaneous presence of
statism and consumier-oriented Westernization may result in the formation of aggressive
post-conventional political action patterns. Compared to the theses formulated in earlier
Western research literature on the dominance of alternative, post-acquisitive patterns in the
orientation:of post—conventxonal political action, this seems to.be a new phenemenon.

Spec1al artention should be'paid to the in-between position of RH students in this respect.
This unique situation can be explained by the fact that after the border between Hungary
and Romania:was opened in 1989, many Hungarian foundations and governmental agen-
cies began to support RH students with financial aid (e.g. stipends). This resulted in a
convergence between RHs and the student elite in Hungary which adopts alternative values
and high culture, However, these p0551b1htle  were n red to RR students. This neglect
contrlbuted to deepen the cultural vacuum in ,hlch they ar forced to face the challenge of
Western consumer culture. This makes them very vulnerable and insecure in their attempts
to restructure their relations to tradition, authority: and adultsand. also aggravates their sense
of isolation. Given this, it is no wonder that they can show a tendency to understand this
isolation in ethnic terms and, by so doing, may rely on aggressivity and on an omnipotent state.

Our interviews conducted with youth leaders in Transylvania showed that a minority of
them did not reahze that this pohcy can w1den the - gap between the two cultures. However,
many of t

Barnes pomted out that thlS hypothesxs was not verified by the survey conducted in five
\Western countries, The. ‘second hypothesxs suggests that the need to influence and to

Westem democrac1es, thls results in
y broadens the dlversrty of

'ﬁed by thelr own
ons, civic initiative,
ty especmﬂy among

Kaase and Barnes also suggest that post- ~conventional pohtlcal actmty
a.) is integrated into post-materialist value systems; .
b. ) is created by a learmng process and by the need for change, and

m hive ;ﬂrea‘dy*’ pattici‘—
v part1c1pated in legal

political demonstratlons and in signing petitions. Over forty-three per cent (43:6%) of them
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would refuse to pay rent or tax, 22:3% would participate in conscious objection and 9.9%
in demonstrations. Almost nine per cent (8.6%) of the respondents would: take part ina
wildcat strike, 4.6% in occupying factories or flats and 2.8% in damagmg public or private
property. Only 2.5% of the students would use vlolence agamst other persons and 2%
would be:a member in a terrorist group::

It can be said-that in general there are no srgmﬁcant dlfferences in post—conventxonal
political action patterns between the subsamples. Here, with special respect to the impor-
tance of elites in shaping political action patterns, we shall analyze Collegium students in
Hungary as well. However, we can find some exceptions. It is observable that RHs are the
most interested in these forms of activity. As for RRs, it is noteworthy that they are the most
willing to be on wildcat strike (18.5%); this form of protest has not been unprecedented in
recent political events in Romania. So far as HHs are concerned, their peculiarity is that they
(including Collegium students) would refuse to pay tax (23% and 22.3%) and (especially -
Collegium students) block the traffic with demonstration (34.5%). Interestingly enough,
these forms of “trouble-making” are also:popular among RH young people (traffic block-
ade:23. 2%,‘ efusal to pay tax: 28%) who are devoted adherents of Hungarran (mcludrng
political) culture.

Among youth centrists, it is mterestmg that the actlvrty of HHs is less than the average in

jbelng the followers
otest. RRyouth cent_pf" 1 also

. circles; itis only refusal to pay tax (43 8%,
compared o the average of 28%) and, surprisingly, violence against: polrcemen (12 5%
compared:t the average of 4.3%) tha', hows a significant rise.

In general 'students in Hungary are considerably more interested in pohtrcs than therr
colleagues in Romania (especially RRs) are. It is noticeable that it is among Colleglum students
in Hungary‘and RRs that the interest in polmcs of youth centrists rises to-a great extent. ‘

Summary

The tendencies of individualization, growmg autonomy and diversification of youth styles
can be observed in both countries. The more closed the world of young people and the more
wrdespread the shortage was, the stronger the impact of consumer culture on a country and
the more intensive was the youth revolt against adult society, which can result in intolerance
and aggressivity.

In Hungary, the influx of Western consumer goods and partners has slowly but gradually
begun from the 1960s on already. Thus, the parents of present-day Hungarian students
could mediate some bourgeois, consumerist values to their children. In contrast, Romania
was characterised by cruel, state-controlled restriction of consumptron till 1989. Thus,
Romanian young people have to elaborate bourgeois strategies and adapt to Western
consumer patterns on their own too quickly in a conservative-minded adult society which
is very ignorant of, if not hostile to, the Western way of life. This challenge may result in
aggressive, fundamentalist responses on both sides.

As a seemingly paradoxical consequence: of this, support of state omnipotence may in-
crease because traditional authorities (e.g. the family as primary community and also a target
of both identification and revolt) are still strong in Romania. Besides, there is also an
important factor that explains aggressivity and statism. In the case of young people who
depend on adult society, consumer culture is less diversified, its impact on youth is more
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dramatic and is controlled much more by external agencies (i.e. the family, the state) than
by the youngsters themselves. Thus, however strong the desire of youth in Romania is to
become independent, their possibilities to fulfil this are much more restricted than are those
of HHs. Although the institutions in Hungary also could not follow the orientations and
mobility aspirations of young people, the gap between ambitions and reality is even much
wider in Romania where the change of society and the development of economy is seriously
lagging behiind the expectations created by the rapid spreading of consumerism,

Here, it seemns to be instrumental to summarize both (a) the findings which corroborate
and (b) the results which falsify our starting hypotheses.

(a) (b)

— Progress in embourgeoisement is accompanied '— The two hypothetical scenarios are not separate

by the individualization of young people and the in either countries.

diversification of youth culture, ~ Traditional value orientations and ethnic and

— The diversification of youth culture results in-  cultural differences are still much stronger than

increased interest in politics, the widening scope we expected. When these remnants of the past

of political action patterns and the rejection of ag-face the challenge of modern consumer culture,

gressivity and statism. the confrontation may cause serious conflicts

~ The lower level of embourgeoisement and indi- among youth. Despite the common tendencies,

vidualization does not exclude consumerism. On they can temporarily deepen differences between

the contrary, it may lead to indiscriminate con-  ethnic groups, countries and cultures as well.

sumption accompanied by growing support for ~ — Under the difficult conditions of the transition,

statism. Under these circumstances, consumer  university students can fluctuate between the in-

culture becomes dominant in youth culture and, dividualist and the statist scenario and their

accordingly, the mass media come to the fore.  choice may depend rather on pragmatism than

— Indiscriminate consumption does not contra-  on a crystallized commitment to values.

dict statism and aggressive post-conventional po- — Youth centrists are also divided in their reac-

litical action patterns. Rather, if interest in poli- tions. Most of them support the statist scenario

tics is low, it can strengthen their impact on and only the elite is for the individualist scenario.

young people. — If the rapid influx of consumer culture is not
accompanied by increased contacts between eth-
nic groups, cultures and countries, it may deepen
their segregation.
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